We are all about people.
Our business is fundamentally about lifting people up. We do this
by investing in our employees and empowering them, by providing
stellar service to our guests and by giving back to those in need in
the neighborhoods where we fly. It’s all about treating people with
respect and valuing their individual gifts.
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We contribute cash and
in-kind donations to more
than 1,300 community
organizations annually,
including the Make-A-Wish
Foundation and the Alaska
Native Science and
Engineering Program.

We signed on to HRC’s Business Coalition
for Equality, honored Pride in cities across
our network, and joined with Lambda
Legal to protect equal rights. And we
continue to learn from our employees and
communities, every step of the way.

Our robust inflight
recycling program is the
most comprehensive of
any U.S. airline. We recycle
all bottles, cans, cups,
paper and other materials
on every domestic flight.

We were the first airline to land
using GPS, first with web check-in
and first to offer wireless internet
onboard, but we didn’t stop there;
our most recent additions include
self bag-tagging, mobile boarding
passes and biometric fingerprint
access to airport lounges.

We fly greener.
From napkins to fuel to the way we fly, we make conscious choices
every day to reduce the environmental impact of our operations.
Through innovation and creativity, we are always looking for new
ways to boost the efficiency of our fleet, reduce our waste and
decrease our consumption of raw materials.

We invest for strong communities.

We make flying matter.
The airline industry has the ability to make a big difference in
people’s lives, beyond travel for business or leisure. We aim to
make a positive impact through things like charity miles, disaster
relief efforts, honoring those who serve, and by protecting the
beautiful places we live and fly.

www.FlySustainably.com

100% post-consumer recycled content paper

We are inspired by flying and the opportunities it creates. We
want to see more students, from all backgrounds, have the
chance to become future leaders in aviation—or any industry.
We invest in many ways to support the communities in our
backyards—especially youth, education, and workforce
development, with the goal of impacting 100,000 youth by 2020.

Creating

lift
2018 HIGHLIGHTS

through
sustainability.

Safety
first.

Clear
the air.

Earn
your wings.

Aim for
the sky.

Fly
smart.

Welcome
aboard.

Top 20 in safety
worldwide.

#1 in fuel
efficiency.

(2018)

(2010-2016)

3.5 million miles
donated for
disaster relief.

88,000+
youth
supported.

1.2 million
gallons of
fuel saved.

More than
50% of our board
are women.

Our commitment to
safety is stronger than
ever through robust training
and reporting. We are one
of only two U.S. airlines
ranked among the top 20
safest airlines in the world.*

We have the youngest,
most fuel-efficient and
environmentally-friendly fleet
among U.S. airlines. For seven
years in a row, Alaska ranked
number one in fuel efficiency
among U.S. airlines.*

(2018)

(2014-2018)

(2018)

(2018)

* According to AirlineRatings.com

* According to the International Council
on Clean Transportation

We provide miles, donations,
and rescue and relief
flights that get supplies
into, or survivors out of,
areas devastated by natural
disasters such as hurricanes
and wildfires.

We support educational
programs with a focus on
fostering an interest in STEM
education and preparing
youth and airport workers
in our hub communities for
future success.

We pioneered the
development and use
of RNP, a navigation
technology that decreases
our emissions, improves
safety and gets you to
your destination faster.

We rank second* among the top
25 U.S. companies for women on
our board of directors. Having five
women as independent directors
leads to better discussions, better
decisions and better results
for our company.
* According to McKinsey

