Doing our part.

Value for our customers.

At Alaska Airlines, we commit to making the world a
better place for our customers, our employees and the
environment every day. We take pride in lifting our
communities through engagement and philanthropy;
delivering value to customers, employees and investors;
and driving environmental innovation that we can share
across the industry.

Sustainability isn’t just the right thing to do for the environment and our communities—our

By leveraging the latest technologies, setting ever-higher
efficiency standards and honoring the spirit of our people,
we made significant progress in 2015. While we’re proud
of the progress we made against our goals, we continue
to identify opportunities to evolve and pioneer more
sustainable practices.
We invite you to learn more about our accomplishments,
and our continued commitment to preserving and
improving the world around us.

sustainability efforts also help us drive down costs and increase efficiency. Allowing us to
focus on what matters most—value for our customers.
We have expanded to 90 new markets since 2010, and added 20 new routes
in 2015—10 new cities and 10 routes connecting existing cities.

We saw a 28% improvement in productivity since 2008; every percentage
increase in productivity translates into roughly $12 million in savings annually.

In 2015, we reported record revenues of $5.6 billion and record profits of
$842 million.

In 2015, we served a record 31.9 million passengers (up 8.9% from the
year prior).
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By leveraging the latest technologies, setting ever-higher
efficiency standards and honoring the spirit of our people,
we made significant progress in 2015. While we’re proud
of the progress we made against our goals, we continue
to identify opportunities to evolve and pioneer more
sustainable practices.
We invite you to learn more about our accomplishments,
and our continued commitment to preserving and
improving the world around us.

#1

airline in America for
three years in a row
according to the Wall Street Journal.

31.9
MILLION
customers served
(our most ever in a year).
.

87

gallons of jet fuel saved
each time a flight lands.

$11.7
MILLION

97%
DECLINE

94%

of employees are proud to
work for Alaska Airlines.

donated to organizations
focused on issues such as
youth and education.

in safety events since
2011, to 0.07 per 10,000
departures.

1,000+
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STRAIGHT
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5

years as the most
fuel-efficient U.S.
carrier.

in one day, for the first
time in our history.

A world to explore.

Staying active in our communities.

Because we listen and care about what is important
to our customers and employees, we're always
looking for ways to do a better job of protecting

In 2015, Alaska Airlines improved educational and economic outcomes
for more than 8,000 youth.

and preserving this beautiful world.
Welcomed more than 35,500 visitors to the newly opened Alaska
Airlines Aerospace Education Center at Seattle’s Museum of Flight,
supporting K–12 STEM education and careers opportunities.

Alaska Air Group volunteers mentored 1,193 students and invested
more than 166 hours working with CHOICES, a nonprofit that serves 8th
grade students in Seatac, Washington’s Highline School District.

In 2015, “Pack the Plane," Alaska’s annual holiday food drive, brought
together more than 45 work groups to raise more than $73,500 and
donate 5,800 pounds of food to food banks across the United States
and Canada—enough to fill 14 cargo planes.

Reducing emissions.
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How we give back.
We never forget that it’s our people that
make us successful. To help our communities
thrive, we focus our philanthropic efforts on
supporting youth, education and workforce
development programs.
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Alaska Airlines has been ranked #1 in fuel efficiency by the
International Council on Clean Transportation for five years in a row.
We achieved a 12% overall reduction in the intensity of emissions for
our Boeing 737 fleet (from our 2009 baseline).
Pioneered the development of an efficient new instrument approach
for our aircraft arrivals in Seattle. This “Greener Skies” procedure saves
87 gallons of fuel and reduces carbon emissions by nearly
1 metric ton per flight.
In 2015, we installed 90 pairs of split scimitar winglets on our aircraft
which saved more than 2.8 M gallons of fuel. Today,
85% of our eligible jets now use these energy saving fixtures.
Compared to 10 years ago, our flights use 1/3 less fuel for every
mile flown.
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Developing a sustainable biofuel.
We have a responsibility to find a sustainable alternative to fossil fuels to help reduce greenhouse emissions associated with air travel. Aviation biofuels generate 50 to 80 percent fewer
carbon emissions than petroleum-based fuels on a life-cycle basis.
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Helped develop
alcohol-to-jet fuel created
from natural fibers and waste
materials. First commercial
flight with this fuel in 2016.

First domestic airline to fly
multiple-scheduled flights
using sustainable aviation
biofuel.
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Working with Boeing
and Sea-Tac Airport to
make sustainable aviation
biofuel available to all air
carriers.
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